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SPECIALISTS
IN TEXTILES

The growth market for promotional textiles is becoming more
differentiated and versatile by the minute. GIDUTEX Internatio-
nal GmbH, with its registered seat in Krefeld, is facing this chal-
lenge and sees itselfas a guide in the jungle of all the different
finishing techniques and fashion trends of the textile industry.

N ew collections are brought out almost
XW in a half-year cycle; in the same way,
the areas of application for textiles are also
subject to rapid changes, while the cus-
tomers are becoming more discerning. The
fledgling company from the regions of the
Lower Rhine, which was founded in 2003,
has recognised the need for professional
consultation in the area of textile finish-
ing. Within an amazingly short space of
time, GIDUTEX, whose business model is
sensitive to the market conditions and
which is based on competent consultation,
as well as a sound network of embroider-
ers, printing plants and top textile suppli-
ers, has acquired an excellent reputation
in the market.
ANETWORK OF SELECTED PARTNERS

“In the area of embroideries alone, we work
together with around 15 businesses, in this

Free arm embroidery machine, which can em-

broider motives of the size 40 x 50cm on six
pieces of textile at the same time. This machi-
ne can make 1,000 stitches per minute.

Manager Hagen Dutzi is banking on individu-
al customer consultation.

country and abroad, and we choose our
partners strictly according to their techni-
cal expertise, as well as their service and
the speed with which they are able to de-
liver. This has the advantage that we can

The evergreen among the textile advertising
media: embroidered towels —understated
and very useful.

select our finishers exactly according to
who would be able to execute a particu-
lar customer order best. One finisher has
large machines and specializes in large
quantities, thus offering a lower unit pri-
ce; another one only works with a few free
arm heads with which they can, for in-
stance, embroider tailor-made textiles on
the breast pocket or the sleeves; a third
one works with the latest machines which
can embroider letters that are still legible
when they are only 3mm small“, the ma-
nager, Dr. Hagen Dutzi, explains. Itis a si-
milar matter with textile printing: the prin-
ling on textile material offers a wide ran-
ge of options, so that every fibre, i.e. cot-
ton or polyester, can be printed on by using
a different technique. From the usual screen
printing to transfer printing and flock coa-
ting or offset printing, the oldest technique,
which is currently experiencing a renais-
sance. Of course, this also means that spe-
cial dies and treatment methods are
used.

TAILOR-MADE CUSTOMER ADVICE
According to Hagen Dutzi, the area of cu-
stom-made products, be it a special pat-
tern in the case of textiles, special dies or
finishing using rhinestones, is particular-
ly individual and requires a lot of consul-
tation. For custom-made products, the con-
sultants at GIDUTEX sometimes even play
the role of the fashion designer. “Our ex-
pertise links the current trends of the fa-
shion market to the latest finishing tech-
niques of embroidery and printing. Using
this knowledge, we are able to offer accu-
rate advice, accompanying the entire pro-
duction process competently”, Dutzi ex-
plains regarding the added value of his
business model. And it seems to bear fruit,
as the initial general partnership with two
partners has since become a PLC with eight
employees, two of them trainees. The ra-
pid increase in turnover of 40% in the past
year inspires the ambitious entrepreneur
who hopes to break the barrier of one mil-
lion in 2009. <



